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As the youngest generation buying and decorating homes, millennials are the trend setters and 
all eyes are on them as they embrace what’s now and what’s next. Manufacturers and brands pay 
millions in market research to keep the pulse on what’s hip to this generation who came of age 
in 2000. Many turn to millennial lifestylist and celebrity designer Bobby Berk, an influential 
soothsayer in home style, known for his brand of hip, minimalist urban luxury with a youthful 
vibe and cool, relaxed lifestyle. 

“Millennials are trend-forward because of how tuned into the world and popular culture 
they are. This is often driven by 
social media. Millennials follow 
brands that they like and they’re 
getting thousands of different 
impressions all the time. A lot 
of it happens subconsciously,” 
notes Berk, who designs furniture 
and accessories for his own line, 
Bobby Berk Home, and through 
numerous license partners.

His millennial design viewpoint 
also resonates in the home build-
ing industry where Berk is the 
creative director for for millen-
nial-targeted homes in the Las 
Vegas community of Strada. Berk, 
working with the builder Pardee 
Homes and TRI Pointe Group, 
helped design a community that 
caters to style-conscious millen-
nial home shoppers.

Located in the master-planned 
community of Inspirada in 
Henderson, Nevada, the f loor 
plans and decor are based off 
detailed feedback, design, and 

architectural elements from its millenni-
al-targeted concept home, the Responsive 
Home.

“Our research showed that millennials 
strongly prefer things like open f loor 
plans, spaces where they can enter-
tain, f lexible designs, and the ability to 

customize and personalize their homes,” 
says Klif Andrews, President of Pardee 
Homes. While a Las Vegas suburb may 
seem an unlikely test lab for decoding the 
millennial lifestyle, the experiment has 
uncovered five universal truths shaping 
the marketplace that caters to this power-
ful consumer group.

Contemporary Farmhouse, a Millennial-targeted 
concept home built by Pardee Homes

Amigos De Hoy designs.
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Story Counts:
Instagram and pin-worthy imagery may influence and 
inform the millennial aesthetic but purchasing deci-
sions are all about the back story. Mass produced items 
have minimal appeal for millennials. They curate and 
collect items for the home with a story— handcrafted, 
limited batch design elements that bring meaning to a 
space. Personalization and authenticity are values that 
drive design decisions and power the so-called Makers 
Movement gaining momentum for its socially conscious, 
grass roots approach to product creation. “Millennials 
want to decorate their living spaces with elements 
and objects that make their spaces feel extra-custom,” 
explains Berk.

Flexible Spaces:
Flexible spaces that can multitask and floor plans 
designed for entertaining rank high on the mil-
lennial must-have list for the home. “Millennials 
who are buying homes are looking for f lexibility, 
and homes that allow them to entertain and raise 
families, but also that will work for them for a 
long time to come,” says Berk. Flexible spaces 
such as lofts than can be converted into a child’s 
bedroom or guest room or a garage apartment 
that produce rental income are staples of the mil-
lennial home. 

“Millennials want to have friends over and use 
their home as entertaining spaces. They are 
connected to their parents and others in their 
parents’ generation and are nostalgic about 
their houses. Partly for those reasons, they are 
surprisingly traditional about choosing homes 
in suburban communities with parks and open 
space,” notes Andrews. 

Color Confident:
Modern, minimal and midcentury style elements have 
overtaken other styles in this demographic but with 
a youthful dose of color. Millennials are not afraid of 
color and boldly infuse hues in the home. “I am start-
ing to notice a shift in color preferences that is leaning 
into more muted pastel shades, and schemes that utilize 
material as color where wall finishes are left neutral to 
support the contrast and allow other elements to be the 
star,” notes Berk. Black is also back in living spaces but 
with a youthful, less somber twist. “I use a lot of black 
in my own design work, and have embraced it for a long 
time, but I’m definitely starting to see it everywhere.” 

Happy Homes:
Floor plans that optimize the home for happi-
ness define millennial home design. Spaces that 
promote “self-care,” the buzzword for an emerg-
ing design movement making the home more 
nurturing for the mind and body, are essential. 
Think craft corners, reading nooks, yoga, prayer 
and meditation rooms and you get the concept of 
“self-care.”  Millennials also turn to technology for 
mood-boosting elements and water wellness expe-
riences with the creative use of light, sound, falling 
water and LEDs for ambiance. 

Unlike previous generations of homeowners, mil-
lennials are minimalists at heart. They have neither 
the need nor the budget for showoff spaces and 
McMansion proportions. “They don’t see them-
selves accumulating stuff, so they don’t care much 
about big closets, big rooms or large garages,” notes 
Andrews. Maximizing space, affordability, and 
personalization while building a sense of commu-
nity are core values for this demographic of new 
homeowners shaping the future of design. 

Contemporary Farmhouse Kitchen in a 
Millennial-targeted concept home built by 
Pardee Homes

Serenity Chromatheraphy 
Rainhead by Thermasol

Contemporary Transitional Home, 
a Millennial-targeted concept 
home built by Pardee Homes

Contemporary Transitional Home, 
a Millennial-targeted concept 
home built by Pardee Homes
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